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Advertising Package

The Breeze appreciates your business. Please use the enclosed materials to update
your files.

The student who will be in charge of your account this year is Aaron Umberger.
He can be contacted via the information provided below. The Breeze staff also
includes a full-time advertising support specialist as part of the professional staff.
Lindsey Shantz will be available to answer your questions and assist you in
Aaron’s absence. You may also contact Toni Mehling, Publication Coordinator, or
Bree Mills, Advertising Manager, with questions or concerns.

Our staff looks forward to working with you this year.

Name of Publication . ... ... ... ... ... .. . . ... The Breeze
Name of School . ...... ... ... ... ... .. ...... James Madison University
Telephone . . ... . (540) 568-6127
FaxX . (540) 568-7889
E-mail..... ... . the_breeze@jmu.edu
Web Address Fax . . ... .. www.thebreeze.org
Mailing Address Fax . . ......... ... ... .. ... .... G1 Anthony-Seeger Hall

MSC 6805, Harrisonburg, VA 22807
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Division I-AA National
Football Champions




Jeiiwics Madison UWiiversity

THERBREEZE

Market Information

The Breeze, James Madison University’s student newspaper, provides news and advertising for a
growing population at one of Virginia’s finest public institutions. At the 2004 Associated
College Press Conference, The Breeze placed third out of 41 newspapers for the Best of Show
Category for its Oct. 28, 2003 issue. The newspaper was also a finalist in the Pacemaker
competition, which received more than 2,000 entries. In 2005, The Breeze won three advertising
awards from the College Newspaper Business & Advertising Managers, Inc (CNBAM), and nine
first-place awards from the Virginia Press Association College Newspapers Contest for writing,
photography and design.

By the Numbers

Student enrollment

Total student enrollment for fall 2004 16,108
Undergraduate enrollment 14,954
Graduate enrollment 1,154
Female 61 percent
Male 39 percent
Employee Information
Full time faculty, administration and classified staff 2,089
Average faculty salary $58,030

Spending by JMU students and employees
The average student spends $13,229 in a year.*
The average employee spends $37,892, excluding housing costs, in a year.*

Distribution
Circulation 9,500
Readership 20,000
Total distribution points 90
On campus 65
Off campus 25
Readership

96 percent of students and staff say they read The Breeze at least once or twice a month
57 percent of students and staff say they use coupons from The Breeze**
Almost 40 percent said advertising in The Breeze influences their purchasing decisions

* Source: JMU Office of Institutional Research.
** Source: JMU Entrepreneurial Center
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Mechanical and Rate Info

The Breeze publishes a broadsheet newspaper with printable dimensions of 6 columns wide, or
11.625” by 21" deep. Ads are measured in terms of column inches expressed in the number of
columns wide multiplied by the number of inches deep. One column inch is 1 column wide, or
1.833” x 1” deep. Ads are sold only in whole column widths and full inches in depth.

Net column-inCh rate .. ..oovviiiiiiiiiiiiiies ciiiiieieneeeeeeeeeeeeennnns $9.00
The Breeze did not raise the national rate for 2005-06. Payment for ads must be made in advance.
Clients may choose to be billed for ads, providing a credit application has been submitted and
approved. Tearsheets will be provided upon request. The national rate applies to clients who
submit payment through non-local advertising agencies or offices not located in Harrisonburg,
Rockingham or Augusta County.

Additional Color Charges: 1 color: $80 2 color: $120 3 color: $160 4 color: $300

Mechanical information

Papersize ... ... Broadsheet, 12.5” X 21.5”
Printed image area . . . ... ...t e 11.625” X 21~
Column widths (NAA standard 50-inch advertising dimensions)
Leolumn . . ... e 1.833”
2C0lUMNS . .o e 3.792”
3COlUMNS . .o e 5.750”
4 COIUMNS . ..o e 7.708”
SCOlUMNS . .o e 9.667”
6 COlUMNS . .. e 11.625”
Columns inches per full page . . ... ... i 126

Reservation deadlines:
Monday at 5 p.m. for Thursday issue; Thursday at 5 p.m. for Monday issue.

Inserts

Cost per thousand: $60 for up to 12-page insert. Inserts must be printed on recyclable paper.
Inserts must be pre-approved and delivered to The Breeze two days prior to publication.

Minimun inserts: 6,000 Minimum size: 8 1/2” x 117
Maximum inserts: 9,500 Maximum size: 10” x 12”



2005-06 Publication Dates

August
29

September
1,6,8,12, 15,19, 22, 26, 29

October
3,6,10, 13, 17, 20, 27, 31

November
3,7,10, 14, 17, 21

December
1,5,8

January
12,17, 19, 23, 26, 30

February
2,6,9,13, 16, 20, 23, 27

March
2,16, 20, 23, 27, 30

April
3,6,10, 13, 20, 24, 27

Important Dates at JMU
Fall semester

Aug.29... ...l Classes begin
Sept. Seviiiiiiiiiin Labor Day
Oct.8-9 .viiiiiin, Family Weekend
Oct. 21..ceviiiiinnnen. Fall Break
Oct. 28-29 ......eenee. Homecoming Weekend
Nov. 24-25.............. Thanksgiving Break
Dec. 12-16............... Final exams
Dec. 17........ccceiii. Winter graduation
Dec. 18-Jan. 8.......... Winter break

Spring semester

Jan.9 ... Classes resume
Jan. 16.............c.... MLK holiday
March 6-10............ Spring Break
May 1-5......ccenntn. Final exams

May6.....ocvvvnnn Spring graduation

Football Preview
August 29, 2005

Fall Apartment & Living Guide
Sept. 26, 2005

Family Weekend Supplement
Oct. 6, 2005

Holiday Gift Giving Guide
Nov. 21, 2005

Football Post-Season
TBA

Spring Apartment & Living Guide
Feb. 20, 2006

Graduation Magazine
April 27, 2006

The above supplements are tabloid
and will be inserted in the regular paper.
Please see special ad sizes below.

Madison 101 JMU Guide:
Tabloid Distributed Summer & Fall 2006

Tabloid Sizes & Prices

1/8 vertical: 2.25" wide x 5.5" tall ............. ($79)
1/8 horizontal: 5" wide x 2.75" tall............ .($79)
1/4 vertical: 5" wide x 5.5" tall ............... ($150)
1/4 horizontal: 10.125" wide x 2.75" tall ....($150)
1/2 vertical: 5" wide x 11.5" tall .............. ($298)
1/2 horizontal: 10.125" wide x 5.5" tall ......($298)
whole: 10.125" wide x 11.5" tall .............. ($597)
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Advertising Policies

Acceptance policy

All advertising is subject to acceptance by The Breeze Advertising Committee that reserves

the right to reject copy at its sole discretion any time prior to publication.

* Page position is not sold or guaranteed, but may be requested.

* The Breeze will not accept any advertisement that is libelous, promotes academic
dishonesty, violates any federal, state or local laws or encourages discrimination against any
individual or group.

* No advertising will be published upside-down, sideways, or in any other manner not
representing good, traditional newspaper format.

* Copy resembling news stories will be boxed and marked, “Paid Advertisement.”

» Advertising copy using a person’s name, photograph or other likeness must be

accompanied by a written consent form from the individual prior to publication.

* Any use of a JMU logo must be cleared with the JMU Foundation, which holds the rights to

the logo.

Refunds and credits

If any error in an advertisement is made by The Breeze, its liability shall only be for such
portion of the entire cost of the advertisement as the Advertising Board shall determine by
evaluating the extent of the error in relation to the entire advertisement. Liability shall not exceed
the cost of the ad, and The Breeze shall not be held liable for more than one incorrect insertion of
any advertisement.

The Breeze is not responsible for errors in advertising copy accepted after deadlines or when
a proof has been approved by the advertiser. The Breeze is not liable for printer error. The
Breeze is not responsible for the print quality of camera ready ads that have not followed our
submission guidelines (see electronic ad submission).

The Breeze will not consider adjustment of payment for any advertisement involving
typographical errors or erroneous insertion unless written notice is given to the Advertising
Board within seven (7) days of publication of the ad in question.

Advertisers and agencies forwarding insertion orders that contain incorrect rates or
conditions are hereby advised that the advertising called for will be inserted and charged in
accordance with the rates and terms of this contract and The Breeze’s Rate Card in effect at the
time of publication. Failure to make an order correspond in price or terms will be regarded as a
clerical error and the advertising will be inserted without further notification.

Cancellations

Advertising cancelled after the deadline for space reservation is subject to a service charge to
cover handling and/or design and production of the advertisement. The charge for cancellation is
at least $25 and up to 10 percent of the price of the advertisement. The Breeze reserves the right
to add to the cost of an advertisement any applicable production charges that may not be shown
on the original Insertion Order.The Breeze also reserves the right to cancel issues due to natural



Legal

The advertiser and/or advertising agency assumes full and complete responsibility and
liability for the content (including text representations, illustrations, photographs and copyrights)
of all advertisements printed pursuant to this agreement, and shall indemnify and save The
Breeze harmless against any demands, claims or liability. The advertiser and/or advertising
agency shall reimburse The Breeze for any amount paid by The Breeze in settlement of claims or
in satisfaction of judgments obtained by reason of publication of such advertising copy together
with all expenses in connection therewith, including, but not limited to, attorney’s fees and cost
of litigation.

Copyright

By placing an ad in The Breeze, advertisers are purchasing space and circulation only. All
artwork, photography and typesetting produced by The Breeze become property of The Breeze
and cannot be reproduced for publication without written permission from The Breeze.

Payments/billing

A new advertiser, as determined by the Advertising Board of The Breeze agrees to pay in
advance for all advertising. Credit will be extended only at the option of the Advertising Board.
The advertiser must submit a completed credit application before the Advertising Board will
consider extending credit.

The Advertising Board of The Breeze reserves the right to request full or partial payment in
advance or to cancel credit privileges at any time on any account.

Tearsheets are mailed upon request on the day of publication.

Invoices for billed customers are sent on the day of publication. The advertiser agrees that all
bills are due and payable in full within 30 days from the date printed on the invoice. Statements
are mailed at the end of each calendar month for all outstanding advertising invoices.

A late payment penalty of 1.5 percent per month will be charged on invoices more than 30
days past due. Any account more than 90 days past due will be placed for collection. The
advertiser agrees to pay a reasonable collection/attorney’s fee on the balance due if it becomes
necessary to place for collection any bill incurred under this contract.

If payment is not made in accordance with the above terms, The Breeze may refuse to insert
further advertising and all bills immediately become due and payable.

Orders

Each account will be assigned an account executive. All ads must be placed with that account
executive only. Any additions or changes to or deletions from ads must be placed in writing with
the account executive assigned to the account. THE BREEZE SHALL NOT BE LIABLE FOR
ANY ADDITIONS, CHANGES OR DELETIONS MADE AFTER DEADLINE.

Miscellaneous

All terms, conditions and rates contained in 7The Breeze Rate Card in effect at the time of
publication, copies of which may be obtained upon request, are incorporated herein by reference
and made part of this contract.

This writing contains the entire agreement of the parties. No agreements, conditions or
representations, verbal or otherwise, have been made to either party that are not contained in this
contract.
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Electronic Submission

The Breeze welcomes advertisers to electronically submit camera-ready advertisements. Below
are guidelines for submission.

Prepare the file

No matter what format you choose for submission, the following will improve the quality of the
advertisement:

* Line screen should be 85 lines per inch for newspaper reproduction.

* The image resolution should be at least 170 (twice the lines per inch). NOTE: Most JPEGs that
are saved for use on the Internet have a resolution of 72, which will result in low-quality graphic
output.

* Art pulled into a layout program should not be enlarged more than 120 percent of its original or
scanned-in size.

* Do not use typefaces below 6 points

* Do not include any RGB (red, green, blue) images or RGB colors in a four-color process print
job. Newspapers print in four-color process called CMYK (cyan, magenta, yellow and black).
Whatever program you use will allow you to convert colors to CMYK.

* When submitting a gray screen, make sure the screen uses round dots and that the screen is set
for at least 25 percent.

* Try to use the highest quality photographs and graphics possible. A poor quality piece of
artwork will lose even more quality on newsprint.

* Newspaper ink expands when it is applied to the newsprint stock. This is called “dot gain.”
This means that a dark photo will print even darker in the newspaper as the dots that comprise
the photo expand with the ink.

* Never submit tape on an ad. It will show in the final product.

* Never use a photocopied photograph or graphic in an ad. Because photocopiers do not use dots
to create the image, any subtleties of gray will disappear and the artwork will appear only in
black and white.

* Camera ready ads should be properly sized. Clients will be charged a MAKE price for ads that
need to be resized. The Breeze reserves the right to resize ads with improper dimensions without
prior notification. Otherwise, ads may be floated in ad space.

File types

* The most preferable format is PDF. It requires less memory. A PDF (portable document
format) is created with Adobe Acrobat. MAKE SURE THE FONTS ARE EMBEDDED IN THE
FILE. Create outlines if necessary. The Breeze will not be responsible for altered fonts submitted
with camera ready art. For more information about PDFs, visit
www.prepressure.com/pdf/overview.htm.

* Files may also be sent as an Adobe Photoshop EPS (encapsulated postscript), but this generally
leads to large files.

e ADS IN POWERPOINT, MICROSOFT WORD OR MICROSOFT PUBLISHER WILL NOT
BE ACCEPTED.



